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Objectives:

The objective of this paper is that the student should be able to comprehend the business firms’ interface

with consumers and the consumer related regulatory and business environment

Course Outline:

- Introduction

- Who can file a complaint?

- Grounds of filing a complaint

- Limitation period

- Procedure for filing

- Hearing of a complaint and Disposal of cases
- Relief/Remedy to be provided

- Temporary Injunction

- Enforcement of order

- Appeal

- Frivolous and Vexatious complaints

- Offences and penalties

INDUSTRY REGULATORS AND CONSUMER COMPLAINT
REDRESS MECHANISM:

Unit Content No.of
Hours
1 GRIEVANCE REDRESS MECHANISM UNDER THE CPA- 1986: 12




- Introduction

- Banking: RBI and Banking Ombudsman

- Insurance: IRDA and Insurance Ombudsman

- Telecommunication: TRAI

- Food Products: FSSAI (An overview)

- Electricity Supply: Electricity Regulatory Commission
- Advertising: ASCI

3 CONSUMERISM IN INDIA: 11
- Introduction

- Evolution of Consumer Movement in India

- Formation of consumer organizations and their role in consumer protection
- Recent developments in Consumer Protection in India,

- National Consumer Helpline

- Citizens Charter

- Product testing

4 QUALITY AND STANDARDIZATION: 11
- Introduction

- Voluntary and Mandatory standards
- Role of BIS

- Indian Standards Mark (ISI)

- Ag-mark

- Hallmarking

- Licensing and Surveillance

- ISO: An overview

Total Hours 45

Learning Outcomes :-
Theoretical Outcome:- Students can learn Theoretical aspect of Consumer Protection

Teaching and Learning methodology:- The following pedagogical tools will be
Used to feach this course:

(A) Lectures

(B) Case discussions

(C) Assignments / Class participation / Quiz etc.
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